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Executive Summary

A global Al startup specializing in end-to-end software
testing was in the process of refining its market-fit product
while continuously incorporating industry feedback. The
company sought ways to accelerate revenue generation,
expand global outreach, and strengthen brand visibility.
Through MediMo’s revenue generation services, the client
achieved substantial progress—securing over 100 demos in
just 8 months across geographies such as the USA, Canada,
UK, Ireland, Denmark, South Africa, Qatar, UAE, Saudi Arabia,
India, Singapore, and Sri Lanka. This outreach led to 07 Proof
of Concepts (POCs), 03 successful conversions, and
improved global marketing visibility. MediMo also enhanced
the company’s brand recognition by facilitating its presence
at leading global tech exhibitions in Delhi, Mumbai,
Bangalore, and Dubai.
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Introduction

Founded in 2024, the client specialized in Al/ML-driven, end-
to-end software testing solutions, particularly targeting
verticals such as telecom, retail, banking, insurance, travel
tech, food tech, edtech, and digital publishing. These
industries face frequent policy and promotion changes,
making rapid software testing critical. As an emerging
technology, the key challenge was achieving fast market
penetration in an evolving and competitive Al space.

Problem Statement

How can a new-age technology company quickly build global
brand visibility, generate revenue with urgency, and develop a
scalable, sustainable business development strategy in a
rapidly evolving Al landscape?
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Background

e Industry Focus: Telecom, Retail, Banking, Insurance,
Travel Tech, Food Tech, EdTech, and Digital Publishing.

e Strengths: Agile team, strong industry acknowledgment
of product demos, innovative solution digitizing the
software testing domain.

e Weaknesses: Product was still evolving with multiple
builds, leading to occasional system instability.

e Competitive Landscape: Highly innovative with few
direct competitors, but facing risks from established
software testing companies entering the Al-driven testing
space.

Methodology

1.Global Market Analysis - Studied worldwide software
testing market trends.

2.Customer Feedback Surveys - Collected pain points from
software testing professionals.

3.Competitive Benchmarking - Evaluated strengths and
gaps of the client’s offering against competitors.

4.Stakeholder Interviews — Gained insights from senior
industry  professionals to refine positioning and
competitiveness.
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Analysis & Insights

SWOT Summary:

e Strengths: Al/ML-driven testing reduced time and costs
significantly.

 Weaknesses: Early adoption challenges within client
organizations.

e Opportunities: A global software testing market
projected at over $50 billion by 2025.

e Threats: Price competition from new entrants and
resistance from established players.

Recommendations

1.Highlight ROI Benefits: Demonstrate cost and time
savings from Al-driven automation.

2.Global Replication of Success: Expand wins from one
geography into other markets.

3.Referral-Led Growth: Leverage satisfied clients to secure
referral-based opportunities.

4.Expand Industry Reach: Explore additional verticals
beyond the initial focus areas.
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Implementation Plan

Month Activity

1-2 Conduct global market analysis and customer
surveys on pain points.

1-2 Finalize sales positioning and strategy.

3 Begin phased rollout aligned with new feature
releases.

4+ Track KPls, refine tactics, and scale globally.

Results

e Conducted 100+ demos across multiple geographies.

e Achieved 07 POCs and converted 03 into paying clients.

e Secured one referral client from an existing customer.

e Enhanced global brand visibility through 06 major tech
exhibition participations.

e Built a sustainable, healthy prospect pipeline for future
growth.
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Conclusion

Through a structured market analysis, customer feedback
integration, and strategic positioning, the Al startup
successfully strengthened its market penetration and
revenue pipeline. MediMo’s revenue generation framework
accelerated outreach and highlighted the startup’s unique
value proposition. By combining speed-to-market execution
with referral-driven growth and feature-aligned sales
strategies, the company established a strong foundation for
long-term scalability and global recognition in the Al-
powered software testing domain.




